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Welcome to the start of this new
chapter in Audi’s sporting story. 

2026 Press Pack

We come to the grid in 2026 armed with 
new talent, new ideas and into a radical 
new era of Formula 1®. 

Every challenge in the motorsport world is 
unique and daunting in terms of the tech-
nological and the human aspect of what is 
demanded to stand on top of any podium. 
It is why we love competing at the highest 
level.

In 2026, we commemorate the 90th anniver-
sary of the first Grand Prix championship 
won by a car featuring the four rings. Audi 
was a very different company then but 
soon went on to produce the first success-
ful Grand Prix car with its engine positio-
ned behind the driver. The template would 
later inspire a British engineer, John Cooper,  
to build cars that redefined a new era of 
Formula 1®. The story of Audi’s modern 
sporting success begins in 1980 at the  
Rally Portugal, where Audi appeared for 
the first time as a factory team with a 
quattro drivetrain. Hard fought success 
followed for the brand in the World Rally 

Championship, along with more wins for Audi 
at Pikes Peak, the Trans-Am Championship, 
Le Mans, IMSA, Formula E, the DTM, Da-
kar and many more besides. Audi Revolut 
F1® Team arrives at Formula 1® with these 
proud achievements in our mirror. They 
also show the path to where we are today 
as we launch our greatest adventure yet:  
a quest for the Formula 1® World Cham-
pionship title by the end of the decade. 
We have a history of innovation and of 
breaking new ground in engineering and in 
motorsport success, but there is simply no 
other challenge like Formula 1®. Look at the 
calibre of our competitors and all that they 
have achieved. It is our privilege to be here 
and to face the challenge that is presen-
ted. Then as now, Audi has the support of 
its partners who were able to rise to the 
challenge of making shared dreams a sha-
red reality through extraordinary efforts. 
As Audi Revolut F1® Team goes into its first 
F1® season, we do so confident that we 
have partners and fans who can and will 
rise to every challenge, and in doing so will 
reach higher and further than they even 

now think is possible. That is the beauty of 
being a team and the key to success in  
Formula 1®.

We know that we can do it. We know that 
motorsport success has come because of a 
unique and relentlessly creative culture, the 
desire to achieve great things in sport and 
by building a world in which every aspect of 
our exploits on the track informs every  
design and every decision Audi makes for 
its customers around the world. It is a  
journey and a climb, and Audi Revolut  
F1® Team invites you to share it with us.  
We invite you to enjoy it with us. We come 
to Formula 1® because we are inspired by 
this unique environment and the level and 
spirit of competition within it.

We have a seat at the very top table of 
world motorsport. With this car and this 
team, we aim to lay the foundations of a 
long and successful chapter in the story of 
Audi and of Formula 1®.

That chapter starts here.
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“Our entry into Formula 1 is part of  
something bigger, it’s a strategic  
decision that reinforces how we elevate 
the power of technology, embrace  
continuous learning to perform, and  
shape Audi’s future as a driver of  
excellent performance around the world. 
This project is the ultimate stage to  
demonstrate ‚Vorsprung durch Technik‘ 
and a powerful catalyst for our brand‘s 
future.” 

Gernot Döllner, CEO of AUDI AG and 
Chairman of the Board of Directors of Audi 
Motorsport AG
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Mission 2030
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Formula 1® is the most complex team sport 
in the world. It is the combination of people 
and a diverse skill set that makes the  
difference. We are building a new organisa-
tion with a mindset founded on resilience, 
precision, and a relentless curiosity to find 
performance everywhere.

Our goal is to win championships by 2030. 
We have a structured plan for a deliberate 
ascent. Our journey begins as a Challenger, 
where we will establish our processes and 
fight for points. We will evolve into a  
Competitor, consolidating our strengths 
to consistently compete for podiums. The 
next phase is to become a Champion, a 
unified, winning force. Off track, we aim 
to become a Sporting Icon that breaks re-
cords and shapes the future of motorsport.

“Formula 1® is the most complex team sport 
in the world. It is powered by people.  
Our journey to the top is built on a clear 
plan, but it will be defined by our mindset: 
resilience, precision, and relentless curiosity. 
We will build a team that embodies this. 
We are here to challenge, evolve, and  
ultimately, win.” 

Jonathan Wheatley,  
Team Principal, Audi Revolut F1® Team
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The Audi R26 Design Philosophy 

It is our ambition to have the most elegant and striking car on the grid.

Every element is purposeful. The livery is a visual narrative based on our four 
core design principles: Clarity, Technology, Intelligence, and Emotion.

Our design philosophy extends beyond the car’s livery to shape our entire presence in 
every environment. Within the paddock, our motorhome and pit garage are expressions 
of our brand, featuring clean structural lines, brushed surfaces, and precise Lava Red 
accents. 

This precision is mirrored in our digital interfaces, from garage telemetry to the fan app, 
which all share the same clear typography and minimalist layout. Our team apparel,  
developed with adidas, applies this identity through technical fabrics and sharp,  
disciplined graphics.

From the architecture of our garage to the pixels on a screen, every touchpoint is part of a 
coherent, unified ecosystem. Everything unmistakably represents Audi Revolut F1® Team.

Clarity is seen in the mini-
malist graphics, defined by 
two strong geometric cuts.

Technical precision is ex-
pressed through exposed 
carbon fibre, celebrating 
the car’s raw performance.

Intelligence is demonstrated 
in the development, which 
is both visually striking and 
weight-conscious.

Emotion is delivered by the 
visceral impact of Lava Red 
accents and the Audi rings, 
rendered in red exclusively 
for Formula 1®.

CLARITY TECHNOLOGY INTELLIGENCE EMOTION
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The Technology Behind Our Entry
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We enter Formula 1® now for a reason.  
The 2026 regulations, with their focus on 
highly efficient hybrid power units, a higher 
proportion of electric power, and 100%  
sustainable fuels, align perfectly with the 
vision for the future of mobility Audi is 
committed to. 

F1®’s new regulations are a complete reset. 
While all teams begin with the same set  
of technical parameters, success will be 
defined by interpretation. This new frame-
work creates an innovation race, rewarding 
not just legacy but intelligent, daring  
design choices. It is a level playing field 
where our clear, challenger mindset can 
create a decisive advantage.  

Our project is powered by a network in which 
each location plays a critical role. The de-
velopment of our power unit is driven from 
Neuburg an der Donau, Germany, by Audi 
Formula Racing GmbH. This is integrated 
with Hinwil, Switzerland, home to chassis  
development and race operations.  
Completing this network is our new tech- 

nology centre in Bicester, UK.
We are a true works team from day one. 
We are marrying power unit and chassis 
into a single, unified concept. These core 
elements are not just assembled: they are 
engineered in complete synergy, for each 
other. This eliminates the compromises in-
herent in a customer relationship and al-
lows us to achieve optimal performance, 
packaging, and efficiency. It is the founda-
tion of our technical strategy. 

“The 2026 regulations created the perfect 
moment to enter. We are a true works team 
from day one. Power train and chassis are 
developed in complete synergy, two ele-
ments built for each other. This integration 
is not just a detail; it is the core of our com-
petitive strategy.“

Mattia Binotto, Head of Audi F1® Project
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A Vision Beyond The Grid  

For us, success is not measured only in  
laps completed or positions gained, but in 
perspectives shifted and imaginations  
engaged. We are building a team with the 
long-term aim of competing for World 
Championships, but we are also nurturing 
a community and creating cultural impact 
that is relevant, authentic, and lasting.

Success on the track demands trust,  
collaboration, and an ongoing commitment 
to improvement. It is this shared mindset 
we believe can form a genuine connection 
with audiences who see the brand not only 
at the racetrack, but beyond it. Audi F1® 
Revolut Team is an open platform for  
visionary brands, innovators, and creators 
who share our values and our curiosity.  
Our partners are not simply sponsors; they 
are collaborators, selected with care and 
intent.

With Revolut, we seek to challenge conven-
tion together. With adidas, we explore the 

intersection of performance and design 
culture to create fan-first merchandise.
With bp, we work towards meaningful  
progress in sustainable energy. With Visit 
Qatar, we aim to deepen cultural exchange 
through thoughtful experiences, from  
food to shared moments of innovation.

Together, we are learning how to push 
boundaries responsibly and shape what 
comes next.

This journey begins with our launch in  
Berlin — a deliberate decision to meet  
people where culture lives, rather than 
in a traditional motorsport setting.  
This approach will continue through  
city-centred activations around the world, 
taking the energy of the team beyond the 
paddock and into new spaces, and by  
collaborating with voices from sport,  
music, and art to connect with audiences  
in more human and unexpected ways.

“We enter Formula One with ambition,  
humility, and curiosity — not to simply be 
present, but to earn our place. By breaking 
down barriers and taking the team beyond 
the circuit, we want to bring it into the 
wider fabric of global sport and people’s 
everyday lives. Our aim is to build somet-
hing special together — a team yes, but 
also a platform, and a shared opportunity 
shaped by collaboration over time.  
Working with a carefully chosen group  
of partners, we are building a multi-brand 
powerhouse where we can meet people  
of all backgrounds and interests. This is 
where our new culture lives.”

Stefano Battiston, Chief Commercial 
Officer, Audi Revolut F1® Team
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Revolut: The Future of Partnerships 

Audi Revolut F1 Team’s partnership with the eponymous fintech leader epitomises the 
shared ambition to challenge convention and drive consistent innovation – both in  
motorsport and in global finance.  

The common goal of the partnership is to establish new ways for fans to interact with 
the sport during race weekends, with unique experiences for a new generation of  
motorsport enthusiasts and exclusive benefits for Revolut customers. 

With several bold activations rostered for 2026 alone, fans will not only benefit from  
the intimacy enjoyed from such a close partnership with insight and special access to 
the team but as part of the partnership, Revolut Business will be extensively integrated 
into the team’s financial operations.
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adidas: Apparel Designed for Track and Beyond

Our partnership with adidas is more than a collaboration; it’s a cultural statement.  
Two icons of performance and design come together with a shared ambition to redefine 
what motorsport looks like beyond the circuit. This is not about logos; it’s about setting 
a standard. 

The on-track collection spans the official Driver Kit, Mechanics Range, and apparel for 
Engineering and Operations teams. Built with advanced materials and performance-
first design, every piece is engineered to perform at the highest level while delivering a 
bold, unified presence in the paddock. 

Off the track, the Fan Collection reflects adidas at its cultural best. Designed as  
contemporary leisure and sportswear rather than traditional merch, it’s made to live  
far beyond race weekends. Limited-edition seasonal drops turn motorsport apparel into 
something collectible, expressive and relevant, inviting fans to wear the team as  
a statement of style and culture. 

Our merchandise will launch globally on 19 February 2026, coinciding with the debut of 
our e-commerce platform, and will also be available via adidas’ official online store and 
selected retailers worldwide.
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Audi Revolut F1 Team in F1 Academy

As part of our comprehensive entry into Formula 1, Audi Motorsport is proud to confirm 
its participation in the F1 Academy for the 2026 season. 

Our involvement in the all-female series will see a driver fully integrated into the Audi 
Motorsport family, competing in the team’s official F1 Academy colours. They will work 
closely with our engineers and specialists to hone their skills, ensuring a pathway for 
progression at the highest level. 

This commitment is deeply rooted in our heritage. By supporting the next generation of 
female competitors, Audi rekindles the pioneering spirit famously embodied by Michèle 
Mouton, who redefined the limits of performance behind the wheel of the Audi quattro. 
The 2026 F1 Academy calendar will feature 14 races across seven rounds, all run as  
support events for the Formula One World Championship.
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APPENDIX
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Gernot Döllner
CEO of AUDI AG and Chairman 
of the Board of Directors of Audi Motorsport AG
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Gernot Döllner is the Chairman of the 
Board of Management of AUDI AG. He is 
also a member of the Board of Manage-
ment of the Volkswagen Group, where he 
heads the Progressive brand group which 
includes Audi, Bentley, Lamborghini, and 
Ducati.

After studying mechanical engineering, 
Döllner joined Volkswagen AG in 1993.  
In 1998, he moved to Porsche AG, where  
he held several key leadership positions,  
including project management for the  
Porsche 918 Spyder. He later became head 
of the Panamera model series from 2011 
to 2018, before taking on responsibility for 
Porsche’s overall product and concept.

He returned to Volkswagen in 2021 to lead 
Group Strategy, Group Product Strategy, 
and the General Secretariat. The Supervi-
sory Board of AUDI AG appointed him  
as Chairman of the Board of Management 
effective September 1, 2023, a role that 
was confirmed for another five years in  
autumn 2025.

Gernot Döllner is also Chairman of the 
Board of Audi Motorsport AG.
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Jonathan Wheatley
Team Principal and Management Board 
Spokesperson for Audi Revolut F1® Team
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Jonathan Wheatley, Team Principal,  
began his Formula 1® career in 1991 with 
Benetton. He quickly became a key figure 
within the team, contributing to Michael 
Schumacher’s first two World Champion-
ship titles. His progression continued at the 
newly established Renault F1® Team from 
2001, where he helped deliver back-to-back 
championships with Fernando Alonso,  
growing his reputation for building high-
performing teams.

Wheatley joined Red Bull Racing in 2006, 
playing an integral role in the team’s rise 
to success. As Sporting Director from 2018, 
he oversaw FIA sporting matters and led 
the development of one of the fastest and 
most consistent pit crews in the sport’s  
history. During his tenure, Red Bull  
secured 14 World Championship titles,  
including eight Drivers’ and six Construc-
tors’ championships.

In April 2025, Wheatley joined Audi F1®  
Project as Team Principal and today leads 
Audi Revolut F1® Team as Team Principal 
and Management Board Spokesperson 
working alongside Mattia Binotto in a 
strategic co-leadership structure that 
unites sporting, operational, and technical 
direction. In his pivotal leadership position, 
Wheatley oversees racing operations and 
represents Audi within Formula 1®, with his 
championship-winning pedigree being  
central to shaping the team’s long-term 
ambitions.
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Mattia Binotto
Head of Audi F1® Project
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Mattia Binotto, one of Formula 1®’s most 
experienced leaders, began his career at 
Scuderia Ferrari in 1995 as an engineer  
in the engine department, contributing  
to Michael Schumacher’s championship  
dominance. His technical precision and  
collaborative leadership saw him rise  
steadily within the organisation.

As Ferrari evolved through the V10, V8,  
and V6 hybrid eras, Binotto’s role grew,  
and he was appointed Technical Director  
of Chassis and Power Unit in 2016.  
Under his guidance, he integrated the  
team’s technical structure, helping Ferrari 
return to consistent race-winning form.  
In 2019, Binotto was appointed Team  
Principal, steering the organisation 
through major regulatory transitions  
and structural modernisation.

Binotto joined the team, then Sauber, in 
2024, taking a leading role in shaping the 
strategic and technical foundations for 
Audi as it prepared for its factory entry 
into Formula 1®.

As Head of Audi F1® Project, Binotto now 
works in a co-leadership structure  
with Team Principal Jonathan Wheatley.  
He is responsible for ensuring seamless 
alignment between Audi’s power-unit  
operations in Neuburg and the chassis 
headquarters in Hinwil and Bicester.  
His extensive top-team experience and  
engineering authority are a central driving 
force behind the team’s long-term goals.
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James Key 
Technical Director at Audi Revolut F1® Team
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With over 25 years’ worth of experience at 
the pinnacle of motorsport, James’ path 
began at Jordan Grand Prix, where in 2005 
he became Formula One’s youngest-ever 
Technical Director. Following his first stint 
at Sauber, he moved on to Toro Rosso,  
then Scuderia, and more recently, McLaren 
Racing. 

In his role, James holds responsibility for 
the technical direction, performance, and 
development of Audi Revolut F1® Team.  
He spearheads the technical operation 
from the team’s Hinwil base, overseeing 
the concept, design, and engineering of 
the chassis as well as the all-important 
aerodynamic development. His leader-
ship is fundamental to laying the technical 
groundwork required to meet the team’s 
long-term ambition of challenging for world 
championships.
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Stefano Battiston
Chief Commercial Officer at Audi Revolut F1® Team
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Stefano Battiston is the Chief Commercial 
Officer of Audi Revolut F1® Team, where  
he leads the team’s global commercial  
strategy. Shaping the commercial model, 
brand architecture, and market positio-
ning from the ground up, Battiston’s remit 
spans partnerships, marketing, communi-
cations, digital experiences, and the  
development of a commercial ecosystem 
designed for long-term growth.

Since the project’s inception, Battiston  
has been instrumental in creating the  
team’s commercial identity and go-to- 
market approach. He is focused on a  
modern, digital-first model to redefine  
how a Formula 1® team connects with fans 
and partners, transforming it into a plat-
form that engages culture and technology.

Before joining Sauber Motorsport in 2021, 
Battiston held senior leadership roles at 
Maserati and IWC Schaffhausen.  
At Sauber, he led marketing for the Alfa 
Romeo F1® Team before becoming Com-
mercial Director for Audi F1® Project, where 
he laid the foundations for the brand’s  
entry into the sport.

As Chief Commercial Officer since 2024, 
Battiston is a driving force behind the  
team’s global positioning and partner  
strategy. He is building Audi Revolut F1® 
Team into a distinctive, future-facing brand 
and one of the most transformative  
projects in modern Formula 1®.
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With over 250 Grands Prix, Nico Hulkenberg is one of Formula 1®’s most 
experienced drivers. His talent extends beyond F1®, having secured victory 
at the 24 Hours of Le Mans with Porsche in 2015, and winning every single-
seater championship he competed in on his way to motorsport’s pinnacle, 
including the GP2 Series title in 2009.

Hulkenberg made his Formula 1® debut with Williams in 2010, claiming a 
pole position in his rookie season. He subsequently drove for Force India, 
Sauber, and Renault between 2012 and 2019, establishing a reputation as 
a quick driver with deep technical knowledge.

After a period as a highly regarded reserve driver, he returned to a full- 
time seat with Haas in 2023. His impressive performances led to him being 
announced as the first signing for the future Audi F1® factory team in April 
2024.

Competing for Sauber in 2025, Hulkenberg played a key role in carrying  
the team, culminating in his maiden Formula One podium at Silverstone.  
As a central figure on Audi Revolut F1® Team, his extensive experience 
is crucial to the long-term project, alongside teammate Gabriel Bortoleto.

DATE OF BIRTH: 

19TH OF AUGUST 1987
NATIONALITY:

GERMAN
PLACE OF BIRTH: 

EMMERICH AM RHEIN, 
GERMANY 
CAR NUMBER: 

27

Key Personnel Driver

Nico Hulkenberg
Driver at Audi Revolut F1® Team
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Key Personnel Driver Racing Career 

Nico Hulkenberg

Audi Revolut F1® Team2026 Williams F1® Team2010

Stake F1® Team KICK Sauber2025
GP2 Series – 1st Formula 1® Test/Reserve 
Driver – Williams F1®2009

A1 Grand Prix – 1st2006-2007

German Formula 3 
Championship 2006

Formula BMW ADAC – 1st

Formula BMW World Final – 3rd2005

Multiple title winner in National and 
European Karting Championships  2000-2004

Haas F1® Team2023-2024 Formula 3 Euro Series – 1st

Masters of Formula 3 – 2nd

Formula 1® Test/Reserve Driver – Williams F1®
2008

Formula 3 Euro Series – 3rd

Masters of Formula 3 – 1st

Formula 1® Test/Reserve Driver – Williams F1®
2007

Reserve and Development  
Driver – Aston Martin F1® Team2021-2022

Reserve Driver –  
Racing Point F1® Team 

2020

Renault F1® Team 2017-2019

24 Hours of Le Mans – 1st2015

Force India F1® Team2014-2016

Sauber F1® Team 2013

Force India F1® Team 2012

Formula 1® Test/Reserve 
Driver – Force India2011
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Gabriel Bortoleto is entering his second season in Formula One with Audi  
Revolut F1® Team in 2026. The 2024 FIA Rookie of the Year made history 
by winning back-to-back championships in Formula 3 and Formula 2 in his  
debut seasons, a feat only a few other Formula One drivers have achieved 
to date.

Gabriel’s dream of reaching Formula One began in childhood, inspired by 
his idol and fellow Brazilian, Ayrton Senna. Born in São Paulo, he first  
climbed into a kart at six and won multiple junior kart titles between 2012 
and 2014. At eleven, he moved to Europe to pursue a professional racing 
career. He made his single-seater debut in 2020 in the Italian Formula 4 
Championship, finishing fourth in his first season, followed by two seasons 
in Formula Regional, racing both in Europe and in Asia.

Gabriel made the step to Formula 3 in 2023, clinching the title at the end 
of a dominant season. Back-to-back success followed, when he became the 
2024 Formula 2 champion. With growing attention around the rising star, 
Sauber took the step to sign him as Nico Hulkenberg’s teammate for 2025.

After a standout rookie season in 2025, Gabriel heads into 2026 with 
confidence and determination, looking to translate potential into consistent 
results with Audi Revolut F1® Team.

DATE OF BIRTH: 

14TH OF OCTOBER 2004
NATIONALITY:

BRAZILIAN
PLACE OF BIRTH: 

SÃO PAULO, BRAZIL
CAR NUMBER: 

5

Key Personnel Driver

Gabriel Bortoleto
Driver at Audi Revolut F1® Team
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Key Personnel Driver Racing Career 

Gabriel Bortoleto

Audi Revolut F1® Team2026

Stake F1® Team KICK Sauber2025

FIA Formula  
2 Championship – 1st 2024

FIA Formula  
3 Championship – 1st2023

Formula Regional European 
Championship 

2021-2022

Italian F4 Championship2020

Multiple title winner in National and  
International Karting Championships  2012-2019



22

A Coalition of Innovators
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Our partnership roster has been deliberately hand-curated, not to 
maximise scale, but to ensure focus, relevance, and shared intent. 
Each partner has been chosen for the unique expertise, creativity,  
or perspective they bring — whether advancing performance on 
the track, enhancing the experience for our fans, or helping us 
engage with culture in more contemporary ways. We approach 
partnerships as long-term collaborations, built on trust, innovation, 
and a willingness to challenge convention. By working with a select 
group of like-minded brands, we aim to create deeper integration, 
more meaningful experiences, and progress that extends beyond 
racing, while staying true to the values of Audi Revolut F1® Team 
and the future of the sport.
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Revolut
Title Partner

Bp & Castrol
Principal Partner

Visit Qatar
Principal Partner

2026 Press Pack Innovators

Revolut joins Audi Revolut F1® Team  
as its Title Partner in a landmark, multi- 
year partnership commencing in 2026.  
This strategic alliance places Formula 1® at 
the core of Revolut’s ambition to surpass 
100 million users by 2027, leveraging the 
sport’s unparalleled global landscape as a 
catalyst for expansion into new markets. 
The partnership represents a powerful 
synergy between Europe’s fastest-growing 
FinTech and Audi’s legacy of engineering 
excellence, creating a compelling narrative 
that merges a modern, disruptive  
approach with authentic, trust-building 
heritage.

Bp and Castrol join Audi Revolut F1® Team 
as its developer and supplier of fuel and 
lubricants, providing functional fluids that 
will play a crucial role in performance in the 
new era of F1®. With a long history  
in motorsport, bp leverages its experience 
to develop products in parallel with the  
development of the Audi Revolut F1® Team 
power unit.

Visit Qatar joins the team to showcase  
Qatar as a destination for culture, sport, 
commerce, and modernity. With Qatar  
having hosted a FIFA World Cup, among 
other sporting events, and its long-term 
commitment to the F1® calendar, this 
partnership allows for Visit Qatar to high-
light the scale and breadth of opportunities 
within the nation.
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adidas
Official Partner

Aleph 
Official Partner 

Camozzi
Official Partner
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As our official apparel partner in 2026,  
adidas creates a distinctive range of  
team-wear and merchandise for Audi  
Revolut F1® Team. This partnership blends 
cutting-edge apparel designed for human 
performance with culturally relevant  
collaborations and exclusive “drops” at key 
races, connecting with fans on a new level.

Aleph is a global network of digital  
experts innovating at the Intersection  
of media and payments. The company  
connects 60+ leading digital media plat-
forms across 150+ countries, enabling 
26,000 advertisers to engage over 3 billion 
consumers. Localpayment, Aleph’s fintech 
subsidiary, integrates media sales and  
payment service processing capabilities 
into a powerful solution for seamless  
global expansion while Digital Ad Expert  
is a premier education platform.

The Camozzi Group, a global leader in  
high-tech industrial automation, brings  
its expertise with innovative machine tools 
and processing advanced materials for  
additive manufacturing, including com
posites and titanium. Driven by continuous 
research and digital innovation, the  
Italian group’s extensive global presence 
and technical capabilities make Camozzi 
a key partner in our project.  
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Gillette
Official Partner

Hyatt 
Official Partner
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Procter & Gamble joins F1®, partnering with 
Audi Revolut F1® Team to showcase its  
leading grooming brands. With Gillette as 
the halo brand, Braun and Venus are also 
key components of a partnership that  
focuses on precision, human performance, 
and beautifully engineered products.

Hyatt enters F1 for the first time, showca-
sing its portfolio of hotel brands through 
the sport‘s global reach. At the heart of it 
is „World of Hyatt“, the organisation’s  
loyalty program. World of Hyatt leverages 
the locality of F1 events to showcase its 
properties, as well as how it supports the 
human performance of Audi Revolut F1® 
Team.  

®

Extreme Networks
Official Partner

As a leader in cloud networking, Extreme 
Networks connects devices, applications, 
and people by leveraging the power of  
machine learning, AI, analytics, and  
automation. Trusted by 50,000 customers 
globally, their end-to-end, cloud-driven  
solutions accelerate digital transformation 
and now provide a critical technological 
foundation for Audi Revolut F1® Team.
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Nexo
Official Partner

NinjaOne
Official Partner
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Nexo began in 2018 and has established 
itself as a leader in premium digital asset 
management, providing its users with a se-
cure platform to grow their cryptocurrency 
assets. Nexo has created wealth solutions 
targeted at discerning clients that wish to 
build, transfer, and spend digital assets in a 
compliant and secure manner. Nexo works 
with Audi Revolut F1® Team to further  
build on its legacy and integrity as a leader 
in the sector.

Founded in 2013, NinjaOne provides a uni-
fied platform that automates IT for over 
35,000 global customers, simplifying device 
and workflow management through a single 
dashboard that delivers comprehensive  
visibility and remote support. The compa-
ny now joins Formula 1® to elevate its brand 
within the IT sector and forge an authentic 
technical partnership, becoming an official 
service provider for Audi Revolut F1® Team 
in 2026.

Libertex
Official Partner

Part of the Libertex Group, Libertex is an 
online broker offering tradable CFDs with 
underlying assets being commodities,  
Forex, ETFs, cryptocurrencies, and others. 
Since being founded in 1997, the Libertex 
Group has grown into a robust fintech  
powerhouse, also offering investments in 
real stocks. By leveraging the Audi Revolut 
F1® Team’s platform, Libertex amplifies its  
reach across global audiences.
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Paulaner
Official Supplier

Piquadro
Official Supplier

2026 Press Pack Innovators

Paulaner joins F1® for the first time and  
leverages the platform to create authentic 
stories around community and celebration 
via its range of products. With the halo 
0.0% beer as well as Spezi, Paulaner  
provides Audi Revolut F1® Team and our fans 
with products that create memories.

Founded in 1987, Piquadro has become a 
global leader in luxury luggage. Providing 
its discerning customer base with fine  
leather goods to travel in style and in  
comfort​, Piquadro provides Audi Revolut 
F1® Team and its team members with high- 
performance luxury luggage and back-
packs that will be taken around the world 
to each event.​ 

Perk
Official Partner

Perk is the intelligent platform for travel 
and spend management, built to eliminate 
the hidden, manual tasks that drain  
productivity and morale in the workplace.  
Travel management within F1® poses 
a complex challenge, with more than 100 
team members attending each race.  
With Perk, Audi Revolut F1® Team can mo-
dernise and simplify the process via  
automation throughout its core business 
function and adapt to changes in travel 
plans.
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Media Contact 

Will Ponissi
Race Communications
william.ponissi@audif1.com  
T +41 79 591 57 85 

Vanessa Roettger
Brand Communications
vanessa.roettger@audif1.com 
T +41 79 757 52 85

Audi Motorsport AG
Wildbachstrasse 9
CH-8340 Hinwil
T +41 44 937 90 00

Digital Resources

Audi Revolut F1® Team Media Centre

www.contenthub.audif1.com

Audi Revolut F1® Team Social Media Channels

Instagram: www.instagram.com/audif1 
TikTok: www.tiktok.com/@audif1 
YouTube: www.youtube.com/@AudiF1TV 
LinkedIn: www.linkedin.com/company/audif1project 

Audi Revolut F1® Team Website

https://www.audif1.com
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