
 

MEDIA INFO   1/3  

 

Audi Motorsport AG  · Wildbachstrasse 9  · 8340  Hinwil  

2026 Spanish  Grand Prix -  Sunday  

Madrid , 13 September  2026  –  Audi Revolut F1 Team brought home a point from the inaugural 

race at the Madring, as Nico Hulkenberg crowned a strong  team performance with P10 in the 

Spanish Grand Prix.  

On a track on which overtakes proved nigh - impossible, it was teamwork , strategy and superbly 

executed pit stops that helped Nico  jump his rivals over the 57 - lap race and claim the final points -

paying position. On the other side of the garage, Gabriel Bortoleto ran a strong race , going long 

on his starting hard tyre  in the hope of making strategic gains later : with no late Safety Cars or 

red flags, however, he could not materialise his gain s  and finished his race in 13 th  place . 

The point gained brings the team’s total to 17 –  only four shy of Haas in seventh place in the 

championship.  

Earlier in the day, Audi Driver Development Programme’s Freddie Slater brought h is Formula 3 

season to a close: following a run of eight podiums in eight rounds , the Brit narrowly missed on an 

outstanding rookie season championship. Despite the disappointment, the racecraft, speed and 

maturity displayed in his maiden season placed him as one of the standout performers of the year  

across all junior formulas.  

 

 

Allan McNish , Racing Director : “Overall, we’re happy to have gained a point. It was always going 

to be a difficult race from a strategy point of view, with overtaking being very difficult and it 

looking strongly like a one -stop race. We dropped positions again at the start, which is an area 

we know is one of our weaknesses, but from there I was very pleased with how we worked as a 

team.  

“We played a real team game today. Nico switched from the soft onto the hard tyre, while we ran 

an alternative strategy with Gabi which covered pretty much every scenario. Gabi did a great job 

to run very long on the hard, with the hope that a Safety Car, Virtual Safety Car or red flag later 

in the race could give him a significant tyre advantage , or a free stop,  and propel him back into 

the points. On the other side, Nico was very strong on both the soft and the hard and came very 

close to getting ahead of Lindblad at the end.  

“Ultimately, I have to say the point today was delivered by the team in the pits. Nico came in 

behind Ocon and went out ahead of him after a fantastically quick stop, and the team repeated 

that performance when Gabi came in. It was a very good team effort,  strategically, in the pits 

and from both drivers. It’s another point for us, and now we look forward to Baku.”  
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Nico Hulkenberg  (Car 27) : 

Race result: 10 th   

Fastest lap: 1:38.114  (Lap 50 ) 

Strategy & Pit Stops: Start ( New  Soft ) -  Lap 14 (New Hard)  

"We got the maximum out of what we had today. Starting on the soft tyre meant the early Virtual 

Safety Car was the right window for us to pit, and the pit crew did a fantastic job to get me ahead 

of Esteban [Ocon]. That was probably the key moment of our r ace because it gave us the track 

position we needed. From there, it was all about managing the tyres. Overtaking was very difficult 

with everyone running at a similar pace, so there wasn't much room to make further progress. 

We've been towards the top of t his midfield fight for a while now, hopefully we will soon make the 

extra step we need to keep moving forward."  

 

Gabriel Bortoleto  (Car 5)  

Race result: 13 th   

Fastest lap: 1:37.837  (Lap 50 ) 

Strategy & Pit Stops: Start ( New  Hard)  -  Lap 47  (New Soft)  

“We got unlucky with the Virtual Safety Car today, which pretty much messed up with our plans, 

and after that nothing else happened until the end of the race -  not much more we could have 

done from there, especially as chances to overtake were slim.  

 

“Overall, it's been a weekend  of learnings . It was n’t the best, but it was not all that bad either , 

and I have quite enjoyed racing around here. In qualifying, w e were close to making it into Q3 

again, and that was more or less where our pace has been all weekend. Now, a week to recharge 

and get back to work before we head to Baku in two weeks.”  

 

 

Contact:  

press@audif1.com  

 

Will Ponissi, Head of Corporate and Race Communications,  william.ponissi@audif1.com , +41 79 

591 57 85  

Nives Pavicic, Communications Manager,  nives.pavicic@audif1.com , +41 76 384 07 50  

Elena Rovelli, Communications Manager,  elena.rovelli@audif1.com , +41 78 209 18 57  

 

 

 

About Audi Revolut F1 Team  

Audi Revolut F1 Team is the official factory team of Audi, as the brand enters the FIA Formula 1 World Championship for the 

first time in 2026.  This project, in which Audi will create its own hybrid drive system ('power unit') developed in Germany, 

represe nts the ultimate expression of the manufacturer's ‘Vorsprung durch Technik’ philosophy and embodies a long - term 
commitment to compete at the pinnacle of motorsport with the clear objective of challenging for world championships by 

2030. Audi Revolut F1 Tea m is based in three locations: the power unit is developed by Audi Formula Racing GmbH at the 

Audi Competence Center Motorsport in Neuburg, Germany; the chassis is engineered and race operations are managed from 
the state - of - the - art facilities of Audi Moto rsport AG  in Hinwil, Switzerland; while the Audi Motorsport Technology Centre UK 
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in Bicester, United Kingdom, provides a foothold in the heart of 'Motorsport Valley', with direct access to top F1 talent and  

key strategic partners. This integrated structure provides complete control over the project, embedding a culture of precisio n, 
in novation, and relentless performance. Audi’s entry is strategically timed to coincide with new Formula 1  regulations focused 

on increased electrification, as the electric share of the hybrid drive is raised to almost 50%, and the introduction of 100%  

susta inable fuels. The entry into Formula 1, one of the most important platforms in the world, serves as a high - tech catalyst 
for the entire Audi brand, acting as a global stage to demonstrate technological leadership and connect with new, diverse 
audiences by creating cultural impact that resonates far beyond the race track.  

 

 


