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WIN A TRIP TO LAS VEGAS AS AUDI
REVOLUT F1 TEAM REVEALS SINGAPORE
SPECIAL LIVERY AND EXCLUSIVE ADIDAS
CAPSULE COLLECTION

> Special Audi R26 livery combines a Singapore-specific interpretation of Titanium Silver Grey,
inspired by the city’'s changing light, with a Traditional Peranakan Pattern

> Exclusive adidas collection brings the Singapore visual identity to fans around the world and
is available at store.audifl.com

> Fans can reveal the livery online, collect a digital team card and enter a prize draw for a VIP
trip to the Las Vegas Grand Prix

Hinwil, October 05, 2026 — Audi Revolut F1 Team has unveiled a special livery designed by Audi
and an exclusive limited-edition adidas capsule collection for the 2026 Singapore Grand Prix.
The reveal builds on "The Art of Influence," a 360-degree programme that brings Formula 1
closer to people through experiences across Singapore and online. From city activations and a
digital hub for fans worldwide to the Audi R26 livery, specially designed driver race suits and
fan wear, a shared Singapore-inspired identity runs throughout the programme. The livery and
adidas collection bring this concept further to life on track and beyond the circuit.

Created by Audi for the team’s first Formula 1 night race, the Audi R26 design combines a
Singapore-specific interpretation of Titanium Silver Grey with a Traditional Peranakan Pattern.
Fans can discover the livery through an online reveal on audifl.com while the collection is
available now at store.audifl.com.

Fans in Singapore and around the world can take part by revealing the special livery online and
unlocking a digital team card through the team’s digital hub. Each unlocked card provides one
entry into the prize draw for a trip for one winner and a companion to attend the Las Vegas
Grand Prix as VIP guests of Audi Revolut F1 Team.

Inspired by the city's light, culture and communities, the activities are part of a broader
programme for the race weekend including a community run by adidas and World of Hyatt, a
pop up by Audi and adidas at Funan Mall and collaborations with gelato store Birds of Paradise
and Burnt Ends Bakery at the Audi House of Progress. The design work is the latest element of
Audi Revolut F1 Team's mission which started in Melbourne in March to work with our partners
and bring Formula 1 closer to people beyond the circuit and into our everyday lives.

A LIVERY SHAPED BY SINGAPORE

Singapore's transition from daylight to twilight and illuminated night provided the starting point
for Audi's livery design. Audi developed a distinct shade from its Titanium Silver Grey for the
occasion, with a blue shimmer inspired by the city's lights and reflections. Under the circuit's
floodlights, the colour gains depth and changes in appearance as the R26 moves through its
surroundings.
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The Traditional Peranakan Pattern adds a cultural and graphic layer. Applied to the rear wing
and sidepodes, it brings a visible reference to Singapore’'s heritage while retaining the straight
geometric cuts of the team'’s established race livery. Together, the colour and pattern translate
influences from the host city into an Audi design for the night race. The same visual language
extends to specially designed race suits worn by Nico Hulkenberg and Gabriel Bortoleto
throughout the race weekend.

The new Audi RS 5 will also make its Asian premiere in Singapore with a corresponding colour
treatment. The related approaches create a visual connection between the R26 on the circuit
and the RS 5 on the road.

AN EXCLUSIVE COLLECTION WITH ADIDAS

Official Team Partner adidas has translated elements of the Singapore visual identity into an
exclusive capsule collection. It features the official cap worn by Nico Hulkenberg and Gabriel
Bortoleto during the Grand Prix weekend, alongside a graphic T-shirt, sweatshirt and special
edition Adilette comfort slides.

The collection gives fans wherever they are watching a way to share in the team'’s first night
race. It is available now at store.audifl.com with seamless checkout powered by Revolut Pay.

Stefano Battiston, Chief Brand and Commercial Officer, Audi Revolut F1 Team: "Bringing
Formula 1to the people means giving fans more ways to feel part of the team, wherever they
are. Singapore shows how we can do that through one connected idea. Audi's special livery
expresses our brand through a design shaped by the city, and fans around the world can
discover it for themselves through the online reveal. With the adidas collection and experiences
across Singapore, that story continues beyond the race car. 'The Art of Influence' invites people
to engage with the team in ways that are meaningful to them, whether they are here in the city
or following from home.”

Reveal the livery and collect a digital team card: https://www.audifl.com/unlock-
singapore/reveal-the-livery

Shop the exclusive adidas Singapore collection: https://store.audifl.com/sg/races
Official imagery: Audi Revolut F1 Team content hub: https://contenthub.audifl.com/en
Full details of the 'Art of Influence' programme: https://www.audifl.com/unlock-
singapore/singapore-activations

Contact:

Vanessa Roettger

Head of External Communications, Audi Revolut F1 Team
vanessa.roettger@audifl.com

About Audi Revolut F1 Team

Audi Revolut F1 Team is the official factory team of Audi, as the brand enters the FIA Formula 1 World Championship for
the first time in 2026. This project, in which Audi will create its own hybrid drive system (‘power unit') developed in Germany,
represents the ultimate expression of the manufacturer's 'Vorsprung durch Technik’ philosophy and embodies a long-term
commitment to compete at the pinnacle of motorsport with the clear objective of challenging for world championships by
2030. Audi Revolut F1 Team is based in three locations: the power unit is developed by Audi Formula Racing GmbH at the
Audi Competence Center Motorsport in Neuburg, Germany; the chassis is engineered and race operations are managed
from the state-of-the-art facilities of Audi Motorsport AG in Hinwil, Switzerland; while the Audi Motorsport Technology
Centre UK in Bicester, United Kingdom, provides a foothold in the heart of 'Motorsport Valley', with direct access to top F1
talent and key strategic partners. This integrated structure provides complete control over the project, embedding a culture
of precision, innovation, and relentless performance. Audi's entry is strategically timed to coincide with new Formula 1
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regulations focused on increased electrification, as the electric share of the hybrid drive is raised to almost 50%, and the
introduction of 100% sustainable fuels. The entry into Formula 1, one of the most important platforms in the world, serves
as o high-tech catalyst for the entire Audi brand, acting as a global stage to demonstrate technological leadership and
connect with new, diverse audiences by creating cultural impact that resonates far beyond the race track.
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